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E-Tech Celebrates Lunar New Year- Year of the Tiger

TECHNOLOGIES v.c

With the Lunar New Year being celebrated on February 14th by the Chinese, Korean and
Vietnamese communities and 2010 known as the year of the Tiger, here are a few
interesting notes about the New Year and the Asian Communities that celebrate it.

Traditional New Year's Day Activities:

« Chinese: New Year's Eve is a time for family reunions, with meals at home or in a
restaurant with close family members. Visits are made to temples. Vietnamese:
Visits to temples to pray for luck

« Korean: Most people spend New Year's Eve and New Year's Day preparing
traditional foods for the celebration. Visits are made to temples.

« Chinese, Vietnamese: Children are given red envelopes (called hong bao in
Chinese) with New Year's money

Lucky Colors:
« Red (symbolizes happiness), Gold (symbolizes wealth)

Americans of Asian ancestry represent the country’s third largest minority group. They
will see their purchasing power grow almost as fast as Hispanics over the next five years.
Asian buying power is forecast to grow 45.9 percent, versus 46.3 percent for Hispanics.

With over $525 Billion in spending power Asian-Americas are a powerful force in the
USA consumer market today. Did you know that over 38% of Asian Internet users have
made more than 5 purchases using the net over a period of 12 months, compared to
13.6% of Hispanics and 12.4% of African Americans.

Over 74% of Asian-American Internet users access the net each day and they are more
likely to have a college degree and a higher average income than any other ethnic group.
Media preferences for Asian Males between the ages of 25-54 are the Internet and online
ethnic newspapers. Asian Males spend 58% more time on the Internet than any other
ethnic group of males in the same age range. About 38% of Asian Americans read their
daily news online, over 26% seek financial information on a typical day and 30% of them
seek political news and information on a daily basis.



These percentages are much higher than any other ethnic group including Caucasians in
both the USA and Canada. Several research firms have predicted over 85% of Asian
American households will use the Internet in comparison to 62% of Hispanic and 66% of
African American households by the end of 2010. The language preferences during Asian
American online visits is English as the most popular at over 37% (this may be attributed
to their higher education levels and income status) with Chinese second at 14% ;
Japanese 9% and Korean 4%.

Ethnic Technologies, LLC - Asian Insight

Ethnic Technologies, LLC is the gold standard in multicultural marketing. The result of
over 40 years of continuous ethnic, religious and language preference research, E-Tech
allows clients to segment their database by ethnicity, religion, language preference and
Hispanic country of origin more accurately and comprehensively than any other
approach. The EthniCenter ® offers an Assimilation Index, which distinguishes Asian
individuals based on their ability to speak their Native Language or understand the
language of their prevailing culture.

E-Tech 7.2 incorporates a unique approach for the different Asian cultures. After
identifying their specific names E-Tech 7.2 does a neighborhood analysis using multi-
sourced information compiled by our research team. From that data E-Tech is able to
accurately identify the Asian individuals' ethnicity, language preference and assimilation
index. The name John Lee, for example could be Chinese, Korean, African American, or
a number of other ethnicities. By using this neighborhood analysis E-Tech can accurately
identify his ethnicity.

Contact: Candace M. Kennedy Sales and Marketing Director at 866-333-8324 ext.
106 or candace@ethnictechnologies.com. Visit our Website
www.ethnictechnologies.com
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